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RREFACE

This report presents the, results of a survey of post-
%

secondary educational needs of adults in Tuscaloosa County,

Alabama. The purpb of the survey was to determine educational

interests and opinions of adults (overt eighteen years old) in the

Greater Tuscaloosa area.

The study was begun in October, 1974 with the collection of

appropriate preliminary data. The survey design and sampling

techniques were developed during the following months. The

instrument was distributed during April, and data were collected

and analyzed during May, June, and July, 1975.

This study was commissioned by Dr. David Mathews, President

of The University of Alabama and implemented under the supervision

of the University Committee on Adult and Part-Time Students. The

survey was conducted.end report issued by the Institute of Higher

Education Research and Services, an agency of The University of

Alabama dedicated to the development of human resources and the

continuing improvement of post-secondary education in Alabama and

the South.

5
0



\Appreciation is-extended to the Commit ee on Adult and Part-

Time Students for their guidance; other staf memberlhs of the

Institute of High+. Education Research and Services for their

cooperation and assistance; Dr. Albert E. Drake, Professor of Ts'

Statistics, The University of Alabama, for his guidance in stati_a-

tical and computer operations; and interviewers who conducted the

telephone interviews.

This survey and report were supported, in part, by funds

granted The University of Alabama by the Carnegie Corporation of

New York. This generous support does not imply endorsement by

the Corporation of either the methodology employed or conclusions

reached.

7

Thomas G. Owings
Thomas J. Diener
Institute of Higher Education

Research and Services
The University of Alabama
University, Alabama
July, 1975

iii

6

4



A STUDY OF THE POST-SECONDARY EDUCATIONAL NEEDS
OF ADULTS IN THE GREATER TUSCALOOSA (ALABAMA) AREA

Highlights

-Most respondents indicated an interest in studying or
learning one or more subjects or areas of study. Business skills
was the most frequently indicated area 37.1%), followed by crafts
(34.2%), gardening and flower arranging (34.2%), physical fitness
and self-defense (34.2%), and sports and games (33.2%).

When interviewees were asked to indicate a first, second and-
third choice of areas of interest, business skills was selected
most often as the first choice by more than one out of ten
respondents (11.9%). Other areas frequently selected as first
choice included: education, teacher training (selected by 8.4%
of the respondents); law (5.9%); nursing (5.0%) and basic.
education (4.5%).

Second choices selected by respondents (in decreasing order
of frequency) were: business skills (5.9%); personal psychology
.(5.4%); and community problems and organizations '(4.5%).

The'most frequently indicated third choices were: crafts
(6.4%); gardening and flower arranging (5.9 %); physical fitness
and self-defense (5.9%); and public affairs (5.4%).

Most respondents indicated they selected the course or area
of study for their first choice because of "personal interest or
enjoyment" (marked by 82.2tof the respondents). Other frequently
selected reasons (in decreasing order of frequency) were "to gain
a skill or profession," "to help others," and "to increase earning
power." Least selected reasons were \"to help get a new job" and
"to change careers."

Even though the highest percent.of those interviewed
indicated they wanted "no degree or certificate" (28.7%) for
study of the area, the second and third choices, respectively, of

1
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respondents were "credit toward a four-year college degree"
(22.3%) and "credit toward an advanced degree" (19.8%). Only 5%
or less of the sample said they wanted "credit toward a two-year
college degree" (5.0%) or "credit toward a high school diploma"
(4.5%).

For type of instruction "lectures or classes" was chosen by
41.6% of those interviewed as the preferred method. ",Short term
conferenes, institutes or workshops" ranked second (16.3%),,
followed by "on-the-job training, internship" (13.9°2), and
"individual' lessons from a private teacher" (9.9%). Least selected
were "corPlspondence'course" (0.5%), "TV or video cassettes"(0.5%),
and "radio, records, or audio cassettes" (0.0%).

-Ovdt one-third of the respondents (37.6%) indicated they
preferred to study at a "four -year college or university." Second
choice was "graduate or professional school" (12.4%) followed by
"business or industrial site" (8.4%). "Public high school" and
"public two-year college" were bath chosen by 6.9% of those
interviewed. Least selected were "community or social organization"
(2.0%); "correspondence school, 'individual instructor or home"
(2.0%); "fine or performing arts or crafts studio" (2.0%); and
"government agency (10%).

Most respondents (43. %) indicated the.' made their choice to
lbthe preceeding question be at of convenient location."

"Available facilities" rank d secon th_35.6%.
.-N

4

The majority of respondents indicated they would like to
attend classes or training sessions""about once or twice a week"
(52.0%). However, another 41.1% said they would be willing to
spend "more than twice a week" attending classes or sessions.

Forty-five percent of those interviewed indi&ated,they would
be willing to spend 3-10 hours per week in class and/or study.
Another 23.8% said they would be willing to invest 11-20 hours

, per week, while 18.3% indicated they would only spend 3 or less
hours per week.

Respondents were equally divided between "mornings" and
"evenings" as the most convenient time to attend classes, with
each choice selected by 32.3% of those interviewed. "Afternoons,"
ranked next in order, was selected by 18.3% of the respondents.

Rekpondents indicated most frequently that they would like
to continue study of their area "continlogsly" (23.3%). Another

8 4
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20.8'A of those interviewed indicated "once to two years" while
17.8% of the sample chose "more than two yeari."

Most of those interviewed (48.5%) said they preferred an
"experienced individual" to instruct them in their area of inter-

`est regardless of educdtional degree. The second most 'frequent
choice, however, was " individuals with professional or terminal.
degree"(18.3%) followed by "individuals with at least a master's
degree" (14.4%) and "it doesn't make any difference". (13.9%).

Over one-fourth of the respondents (27.2%) said they would
be willing to invest "more than $200" in learning the course or
activity they chose. The second most frequently selected choice,
however, was "between $10-25" (19.8%), followed by "$26-50" (15.3%).

The most frequently indicated barrier to continuing their
education was "not enough time" selected by 37.1% of those inter-
viewed. Occurring second was "home responsibilities" (31.2%)
followed by "job responsibilities" (23.8%) and "cost" (22.8%).
The least selected barrier was "don't want, to seem too ambitious"
selected by 1.5% of those interviewed.

The majority of those surveyed in the mple (81.7%) said
they felt the colleges and universities in abama were doing a
good job. Only 7.4% of Chose interviewed responded negatively,
while 10.9% said they didn't know.

o
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Profile of a Hypothetical Student

Based on datatobtained from the study a hypothetical student
would have the folldwing profile.

She would be white, between 21 to 25 years old, married with
a yearly household income of between $4,500 to $7,499.. She would
have a bachelor's degree or equivalent and would have no depen-
dents Of any age. She would either be a housewife, or if
employed she would be working full-time in organization-skilled,'
such as a sales clerk or bookkeeper.

She would not presently be a stunt or enrolled in any
Other learning experience. Her major area of interest would be
blApinese,skills. She would have selected this,area because of
personal-interest or enjoyment and would not be interested in
earning credit toward a degree or certificate. She would pilefer
to attend a four-year college or university because of convenient
0.ocation and would like to study business skills by lectures or in
classes. She would want to attend classes about once or twice a
week in the mornings or evenings, continuously and would be willing
to spend 3-10 hours pdr week in class and studying.

0
She would prefer an experienced individual in lousiness skills

regardless of educational'degree to conduct her classes, and she
would be willing to spend more than $200 in order to learn thee
area.

2 She is not continuing her educatIOn now because there,ais
not enough time, and she thinks colleges acid universities in
Alabama are doing a good job.

4
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A STUDY OF THE POST-SECONDARY EDUCATIONAL NEEDS
OF ADULTS IN THE GREIER TUSCALOOSA (ALABAMA) AREA

Introduction

This study of educational needs and interests of adults* was

undertaken to assess the opinions and attitudes of Tuscaloosa

County, Alabama citizens on post-secondary educational opportunities

and programs within the local area. Data for the study were

coLected through use of a twenty -seven item questionnare.

Procedure

For purposes of this study ityag,decided to conduct a

random sampling of residences%with telephone numbers listed in

the Tuscaloosa telephone directory of December, 1974. According

to information supplied by South Central-Bell there were 46,499

working numbers in TuscaloosaS County as of November 30, 1974. Of

this number 4,530 (or approximately 10%) were bdsiness numbers

and 41,969 were residential 'telephOnes. According to the 1970

CenSus data, there we?& 26,557 families*in Tuscaloosa County.

*For purposes of this study "adult" is defined as anyone eighteen
years old or over.

5
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While no exact percentage

telephones was available,

residences in Tusca,looss County with /

,

timates now suggest that 'better Than

90% of Tuscploosa County households have telephones. Since_the

Tuscalloosa telephone dire orik includes all of Tuscaloosa County

this served as the survey area.
P

'n April, 1975 a letter of introd tion (See Attachment A) '
44.

and the survey instrument (Se Attachment B) were mailed to the

sample households. The accompanying letter explained that the

survey offered them an opportunity to express their opinions and

desires regarding educional offerings and programs. Since an

interviewer from Thf University 441abama was to contact them In

the next few days by telephone s not necessary for the ins-

trument to be returned. The only equirement for partcipaion

0 the survey was that.t....ehe respondent be

older.

teen years old or

Telephone erviewers were.oriented and briefedon ondu.cting

the survey, cooing data necessary f computer analysis and

recording responses. The actual telephone interviews were co -

ducted in April, May and 1975. Dpta compii4tion and an lysis

were accomiplished in June and

,
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The Setting

7

In 1970 Tuscaloosa County had a population of 116,029

consisting df 56,547 (48.8%) males.ar. 59,382 (51.2%) females.1

a

By. race: 75.4 %. (87,483) of thropulation Was white with non-white.

tot)sliy4 2.6% (28,646). Median age for the county in 1970 was

-26.4 years. Of the 116,029-residents, 62,276 Were between the

ages of 20 and 64 and 01,723 weee 65 or older for a total of 72,999,
r

t

that were 20 years of age or older., that same year there were
e

26,557 families in the county with medial fathily income in 1969

amounting to $7,435.7'Housing units for' the county totaled 35,518

of which 32,916,wero occupied. Median number of occupants per

household equaled 2.7.2

In 1970 median school years co pleted by persons 25 years

old and over was 11.3 for Tuscaloosa County. During the same

year per capita income amounted to $2,677 for county residents.

i
Sampling Technique

For purposes of this study it was determined that a sample
o

size of 400 would yield a probable error of 5% or lots with 95%

1 Source for this and related data: U. S. Department of ,

Commerce, Bureau of the Census, 1970 Census of Population, Detailed
Characteristics, Alabama, September, 1972.

2Source: U. S. Dep rtment of Commerce, Bureau of the Census,
U. S. Census of Housing/ 1970."

13
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0
confidence. A systematic random sample of 479 was taken from the

telephone directory in anticipation that around 400 would agree to

participate in the study. However, only 202 usable responses

were obtained and were included \n the analysis. This number.

yielded a probable error of 6% or less in the estimates at the

90% confidence level assuming characteristics and responses off'

the respondents would be similar to those of the non - respondents.
A

Random selection of telephone numbers was assured by

calculating number of sample units needed and utilizing

appropilliate random selection procedures.
. y

Limitations

Nossurvey is without limitations. Obviously this study was

limited to households which ha4 telephones and wee listed in the

December, 1974 Tuscaloosa telephone directory. Because telephone

numbers change and/or are disconnected for various reasons;

because some potential participants preferred not to participate

in the. survey; and because after several (at least three...46r more)

attempts no one answered the telephone, completed surveys were

obtained on slightly over 50% of the intended sample. In addition,

even though interviewers were carefully oriented and briefed, it

is not beyond the realm of p obability that the interviewer may

haVebiased an anslier simply y the way he or she asked a question.

However, assuming-pspondents did not differ from non-respondents

14 ,
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11and the interviewer bias was negligib or non-existant, it can be

ccIncluded that this study yielded a probable error off' 6% or less

in estimates at the.96 confidence level.

4

Sex ratios and race composition of the individuals in the

sample differed from the percentages in Tuscaloosa County

small amount. There were 40.6% males (59.4% females) and 86.1%

whites *(13.(0, non-whites) in the sample, whereas,, Tuscaloosa

County has 48.9% males and 77.1% white An the whole population.

These differences are significant (p < .02 and p <.005,

respectively) and may by attributed to the telephone population

being slightly different from the population of Tuscaloosa or to

a bias in'the sampling procedure. Since data were not readily

availableon other demographic characteristics of the population,

no other comparisons were made.

Survey Results

A total of 202 individuals from a random sample of some 400

were surveyed. Almost all respondents answered every question.

Only in a few cases did the respondent choose not to answer an
44

item, and these are so noted in the appropriate place.
4

\

*Population projections for 1975 were prepared by the CenteF for
Business and Economic,Research, The University of Alabama, 1974.\
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1. Are you presently enrolled in a

degree or certificate program?

1. Yes
'2. No

If yes,.

1. Part-time
2. Full-time

--
Frequency Percent

148

19 35.2
35 64.8

Over one-fourth of the respondents (54%) were enrolled as

either a full- or part-time student. Of this number 19 (35.2%)

were part-time students and 35 (64.8%) were full-time students.

2. Are you presently enrolled in
any other learning experience?

Frequency Percent

1. Yes 34 16.8
2. No 168 83.2

Although a dew students responded "yes" to this question,

most answering the item positively were non-students. Specific

examples included a variety of non-credit short courses, special

training programs such as sales or production/orientation courses

required by an employer, teacher in-service programs,

correspondence study and specia-interest courses.

16
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3. Listed belOW is .a wide variety of
, subjects and skills which people

might wish to' study or learn. If
you had your choice, and didn't
have to worry about cost or other
responsibilities, what area or
areas of study would interest you
enough to spend a fair amount.of,
time,on? (Circle all that apply)

tt

1. Agriculture
2. Architecture
3. Basic education (such as reading,

basic math, writing)
4. Biological sciences (such as biology,

4botany)
5. Business skills (such as typing,

accounting, bookkeeping)
6. Child development (such as parenthood,

child care) 9
7. Citizenship, Americaniza'tion
8. Commercial art (such as design,

fashiOn)
9. Community problems and organizations

10.,. Computer science (such as data
processing, programmitg)

11. Consumer education (such as buying,
credit)

'1*12. Cosmetology (such as beautician ) L. ,

13. Crafts (such as weaving, pottery,
woodworking)

14. Creative writing'
15. Education, teactier training P
16. Engineering
17. English, language training'
18'. Environmental studies (such as

ecology, conservation)
19. Fine and visual arts (such as art,

photography, filmmaking)
20. Flight training,

Frecnilency

1

4o

75

45
29'

32

53

23

44
13

69
36
56
19

48

50

39

20

Percent

8.9

23.5

19.8

37.1

22.3

4
14.4

15.8
26.2

11.4

21.8
6.4

3'4.2

17.8
27.7
9.4

23.8

24.8

19.3,
9.9

1\
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Frequency

12'

Percent

69 '34.2

36 17.8
20.3

43 21.3

21 10.4
41 20.3
22 10.9

28 13.9
28 13.9

14.

34 16.8
31 15.3
18 8.9

32 15.8

35 17.3

48 23.8

69 34.2

47 203.3

18 8.9

47 23.3

41 20.3
22 . 10.9 ,

65 32.2

32 15.8

67 33.2

21. Gardening, flower arranging
22. Great books
23. Home repairs 41
24. Humanities (such as literature,

philosophy, art, music apkecisOon)
25. Industrial trades (such as welding,

carpentry, electronics)
26. Investment (Such as money, finance)
27. Journalimm/
28. Languages (such as French, German

Chinese)
29. Law
30, Management skills (such as business

administration, hotel management)
31. Medical technology (such as x-ray

technician, dental assistant)
32a( Medicine, dentistry -

32b Nursing
33. Occult sciences (such as astrology,

tarot)
34. Performingarts (such as dance,

music, drama)
35. Personal psychology (such as

encountergroups, psychology of
everyday life)

36. Physical fitness and self- defense
(such as exercises, karat)

37. Public affairs (such as current
events, world'problems)

38. Public speaking
39. ReligiOus studies (such as Bible,

yoga, meditation)
40. Safety (such as first aid, water

safety)
41. Salesmanship
42. Sewing, cooking
43. Social sciences (such as ethnic,

studies, economics, government)
44. Sports and games (such as golf',

bridge, swimming, boating)
45. Technical skills (such as auto

mechanics, TV repair, drafting) 26 12.9
46. TraVel, living in a foreign country 54 26.7
47. Other (specify) 23 11.9

18
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1

There were five areas of study that 33% or more of 'the

respondents indicated they would be willing to spend a fair

amount of time on: business skills, crafts, gardening, physical

fitness, and sports and games. Seventy-five interviewees (37.1%)

indicated business skills as the most frequent area of interest.

In addition to the above five areO, another four areas of

interest (community problems and organizations; education, teacher'

training; sewing and cooking; and exavel) were indicated by more

than 25% of the respondents. Categorp47 (Other) included such

responses as land survey, athematics, archeology, undJr-

privileged children, mental and physical handicaps, library

science, marketing, social work, politics, interior decorating,

camping skills, and communication research.

4. If you were to continue your
education, what courses or areas
of study would yogi be int6rested
in pursuing? (Please list your
choices in order of preference)

1. First choice
2. Second choice
3. Third choice

Table I, Pages 14-15,, presents first, second and third choices

-by absolute frequency and percent for respondents. , All interviewees

indicated at least 4 first choice. Second and third choices were

/

not indicated by nine and eighteen respondents respectively.

19
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16.

In the list of forty-eight areas of study, only one (number

7, citizenship, Americanization) was not indicated in at least a

first, second or thirdChoice. All other areas were preferred in

at least one or more choices.

_7fhe most frequently indicated area of study for first choice

Was "business skills" (number 5) with a frequency of 24 or 11.9%.

Other areas having a high percent of interest in first choice;

included: number 15, "education, teacher training" with a

14,

frequency of 17 or 8.4%; number 29, "Law" with a frequency of 12

or 5.9%; number 32B, "nursing" with a frequency of 10 or 5.0%; and

number 3, "basic education" with a-frequency of 9 or 4.5%. In

addition thirteen or 6.4% of theAxespondents marked number 47,

"other" as their first choice indicating specifit items of interest.

In second choices, again the most preferred area of interest

by respondents was number 5, "business skills" with.an absolute

frequency of 12 or 5.9%. Other areas receiving the largest

number of responses included: number 35,\ "personal p y

with a frequency of 11 or 5.4%; and number 9, "

hology"

ity problems

and organizations" with a frequency of 9 or 4.5%. Nine

interviewees or 4.5% of the total did not indicate a second

choice.

I
In third choice the most frequently chosen area

13, "crafts" with a frequency of 13 or 6.4%. Number

2

was number

21, "gardening
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and,flower arranging" and 36, "phIpical fitness and self-defense"

were second with a frequency of 12 or 5.9% each. Other third

choice areas most frequently indicated included: number 37,

public affairs" ?vith a frequency of or 5.4%; acid number 44,

"sports and games" with a frequency of 13 or 4.5%. Eighteen or

8.9% of the interviewees did not indicate a third choice.

5. Did you choose any of the above
, courses or areas of study for
the following reasons? (Circle
a11 that apply)

Frequency Percent

1. For personal interest or enjoyment ' 166 82.2
2. To gain a skill or profession 126 62.4
3. To earn a degree or. certificate 92 45.5
4. To hplp others 07 53.0
5. To increase your earning power 106 52.5
6. To change careers 22 10.9
7. , To help to get' a new job . 51. 25.2
8. To get away frothNroutine living 63 31.2
9. To meet new people 80 39.6

Since respondents could choose more than one answer to this

question, percentages total greater than 100%T. The most common

reason indicated for choosing the major area of interest was "for

personal interest or enjoymet," selected by 166 or 82.2% bf the

respondents. The second major reason was "to gain a skill or

profession" indicated by 126 or 62.4% of the respondents. The

least important reasons for choosing the area were "to help get

23



.a new job," (with a frequency of 51 or 25.5%) and "to change

careers," (chosen by- 22 or 10.9% of the respondents).

6. Would you like to get credit
r

toward a degree or some other
certificate for learning this
area? (CIRCLE ONLY ONE)

18

Frequency Percent

1.

2.
No degree or certificate
Certificate of satisfactory
completion

58

19

28.7

9.4
3. Credit toward a high school diploma 9 4.5
4. Credit toward a skill certificate

or license 20 , 9.9
.5. Credit toward a two-year college

degree (AA) 10 5.0
.6. Credit toward a four-year college

degree (BA) 45` 22.3
7. Credit toward an advanced degree

(MA, PhD) 40 .19.8
8. Other (Specify) 1 .5

All interviewees responded to this question with the'highest

number of respond
)e

nts (58 or 28.7%) indicating they did not wish

to earn credit toward a degree or certificate. However, 45 or

22.3% and 40 or 19.8% of the respondents indicated they wanted to

receive credit for their choice toward a four-year college degree

and an advanced degree respectively. Only 10 or 5.0% of the

respondents wanted credit toward a two-year college degree. The

one response in "Other" was for a law degree (JD).

24 .
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7. There are many ways fdr people
to take a course of study.
Which one of the folloWing types.

° of instruction wouldr best suit t

you in learning the area of your
major interest? (CIRCLE ONLY
ONE)

4

)4\ Lectures or classes
/2.\-Short-term conferences, institutes,

Frequency

81

Percent

41.6
b.

or workshops 33 16.3
3. Individual lessons from a private

teacher
. 20 9.9

4. Travel-study program
IN

9 4.5
5. On-the-job training, internship 28 13.9
6. Correspondence course , 1 .5
7. TV or video cassettes 1 .5 a
8. Radio, records, or audio cassettes 0 .0
9.' Work on a group action project 8 4.0

10. Study on your own, no formal
instruction 15

0
7.4

11. Other (Specify) 3 1.5

Most interviewees (81 respondents or 41.6%) indicated they

preferred "lectures or classes" inlearningrtheir area of major

I

interest. The next three areas most often selected were: "short-

term conferences, institutes or workshops" (chosen by 33

respondents or 16.3% of those interviewed); "on-the)ob trailing,

internship" (selected by 28 or 13.9%); and ."individual lessons

from a private teacher" picked by 20 or 9.9% of the

No one selected "radio, records, or audio cassettes," as a way to

learn their major area of interest. "Other" areas included all

25
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q- the above and combinations of several techniques'.

8. There are many places peo elpan
go to study or learn. Which one
of the'following places would- .44K

you prefer? (CIRCLONLY ONE)

a

1. Public high school, day or
evening 14 6.5-1

2, Public two-year college 14 5.9
,3. Technical institute, private

vocational, trade or business
college

it. J3 6.4
4. Four-year college &:)r university 76 37.6
5. Graduate or profe4sional school 25 12.4
6. Ausinesg or industrial site (on=the-

Q job training) . .\..
1E7 8:4

7. Employer (in- service training) t 7 3.5
8. Religious institution or group, 9 4.$
9., .Cohmunity or.social organization (such

as Y.M.C.A.) . 6 4 2.0
10. Correspondence school, individual

instructor or home 4 . 2.0
11. Government agency (federal, state

or local) ., 2 1.0
12. Library or '6ther cultural

1 institution (such as a museum) 3 ,1.5'
13. Fine r' performing arts or crafts

studrO,
\ 47. 2.0.

14. Recreational or.sportsi.group 7 3.5
No answer /t 3 ' 1.5

. ..
Over one-third'of the-respondents (76 or 37.6%) indidted

.
.

....:) 1

they preferred to study at a "four-yeai college or'university.:',

.
,

.
.4.

The second preferred'place of study was'-d/"..graduate or professional
\ i . . 0

, '-school," selszted bx 25 or 12.4% of the respondents. ,Other high.-

"ranking choices..included: "business or industrial site" (selected



by 17 or 8.4% of the respondents); "public high school" and

"publ' two-year college" (both chosen by 14 or 6.9% of the

iewees); and "technics'' institute, private vocational,inter

trade or business college," (picked by 13 or 6.4% of those

21

interviewed). Least chosen places of study were: "community or

social organization," (',0%); "correspondence school, individual

instructor or home," (2.0%); "fine or performing arts or crafts

studio," (2.0%); and "government agency," 1.1.0%). Three

interviewees did not respond to the ques&on#

9. Which of e following reasons
best expla n your preference?
(CIRCLE

1. Convenient location
2. Avgilable facilities
3. Familiarity of the location
4. Other (Specify)

Frequency Percent

88 43.6
72 35.6
18 ,8.9.,

20 9.9

Almost 44% (88 of those interviewed) indicated they made

their cctoice to the preceding question because of "convenient

location." Seventy-two or 35.6% said,they made their choice

.

I

because of "available resources." Ranking lowest was "familiarity

of the location" selected by 18 or 8.9% of the respondents..

"Other" was chosen by 20 or 9.9% of the respondents and included

spec fics such as: good facilities and instructors; cost; able
A

to work while earning credit; not too crowded; wants to travel

27
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and learn; personal reasons; best environment for learning; good

learning atmosphere; practical application; and all of the above.

10. In order to learn this area,
how often would you want to
attend classes or training

V sessions? (CIRCLE ONLY ONE)

Frequency Percent

1. More than twice a week 83 41.1
2. About once or twice a week 105 52.0
3. About once a month 5 2.5
4. Not at all 3 1.5
5. Other (Specify) 6 3.0

The majority of respondents indicated they would like.to,

attend classss or training sessions "about once ottwice a week"
a

(105 respondents or 52.0% of those interviewed). However,

another 83 or 41.1% of those interviewed said they would be

willing to spend "more than twice a week" attending claSses or
training sessions. Six respondents representing 3.0% of the

sample indicated "Other" which included: as necessary; 9:00 AM-

2:00 PM; throb times per week; more time; and every day.

11. How many hours a week, on the
average, do you think you would
be willing to spend in classes
and studying in order to-learn
this area? (CIRCLE ONLY ONE)



r
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1.

2.

3.

4.

.5.

Leos
3-10
11-20
21-30
More

than 3 hours.
hours
hours
hours
than 30 hours

Frequency

0 37

91
'48
16

10

Percent,

18.3
45.0
23.8
7.9
5.0

Ninety-one or 45.0% of the respondents said they mould be

wiling to spend 3-10 hours per week in clqsses and studying.

Another 48 or 23.8% of those interviewed indicated they would be

willing to invest 11-20 hours per week, while 37 or 18.3% said

they would spend 3 or less hours per week in classes and studying.

'Five percent of the sample indicated they would invest more than

30 hours per week.

12. When would be the most
convenient time for you to
attend classes? (CIRCLE ONLY
ON°E)

Frequency Percent

1. Mornings 65 32.2
2. Noon hour 1 .5
3. Afternoons 37 18.3
4. Evenings 65 32.2
5. Weekends 4 2.0
6. Anytime 21 10.4
7. No time is convenient , 6 3.0
8. Other (Specify) 3 1.5

Respondents were equally divided between "mornings" and

"evenings" as the most convenient time to attend classes, with

each choice selected by 65 respondents or 32,3% of those

29
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interviewed. "Afternoons" ranked next in order and was selected

by 37 or 18.3% of the respondents. Six interviewees (3.0% of

the sample) said that "no time" was conveilient. Three individuals

(1.5%) dicated "other" as their choice, specifying: depends on

ks-season; at night; and evenings other than when working.

13. How long would-you want to
continue your study (CIRC
-ONLY ONE)

Frequency Percent

1. `'Less than one `week 2 1.0
2. Between one week and one month

. 4 2.0
3. One month to six months 31 15.3
4. Six months to one year 34 16.8
5. One to two years 42 ' 20.8
6. More than two years 36 17.8
7. Continuously 47 23.3
8. Other .4Specify) 5 2.5

No answer 1 ..5

Forty-seven Cf the respondents representing 23.3%

sample said they would like to continue study of their a a

"continuously." Forty-two or 20.8% of those interviewed indicated

"one to two years" while 36 or 17.8% of the sample chose "more

than two years." Next in order was "six months to one year" (34

or 16.8% of hose interviewed) and "one month to six Months" (31

or 15.3% of the sample). Five respondents selected "other" which

included: until my purpose is accomplished and until I receive a

ree. One interviewee did not answer the question. A



14. Which of the following types of
individuals would you prefer to
direct any learning activities
in which you may participate?
(CIRCLE ONLY ONE) ,

25

Frequency Percent

1. It doesn't make any difference 128 . 13.9
2. Experienced individual in your

area of_interest regardless of
educational degree f 98 48.5.

3., Aldividuals holding at least a ---

bachelor's degree 10 5.0
4. Individuals holding at least a

master's degree 29 14.4
5. Individuals with professional or

terminal degree' 37 18.3

t of those 'interviewed (98 or 48.5% of the sample) said

tha th eferred an "experienced individual" in their area of

interest regardless of educational degree to direct their learning

activity. The second most frequent choice was "individuals with

. professional or terminal degree" (selected by 37 or 18.3% of

the sample). Third and fourth respectively were "individuals

holding at least a master's degree" (29 or 14.4% of those

interviewed) and "it dbesn't make any difference" (28 or 13.9%

of the sa* mple). Only ten respondents (or 5.0% of the sample)

indicated they wanted someone with "at least a bachelor's degree"

to direct their learning activity.

31
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15. .If there were a charge for this
course or activity, how,Auch
would you be willing to, pay?
(CIRCLE ONLY ONE)

Percent

5.0
4.5

1.

2.

Nothing
Less than $10

Frequency

10

9
3. Between $10-$25 40 19.8
4. $26-$50 27 13.4
5., $51-$100 31 15.3
6. $101-$200 25 12.4
7. More than $200 55 27.2

No answer 5 2.5

Fifty-five respondents or 27.2% of the survey group said

they would be willing to invest "more thap $200" in the course or

activity they chose. The second most frequently selected group,

however, was "between $10-25" chosen by 40 of those interviewed

or 19.8% of the sample. Ranked third by 31 (or 15.3 %) of the

interviewees was "$26-50." Only 10' interviewees or 5.0% of the

sample said they would not be willing to invest any money in

learning theii. chosen course or activity. Five interviewees

representing 2.5% of the sample did not respond to, this question.

16. The following is a list of
things that keep people from
continuing their education. In
your opinion, which of these
apply to you? Circle all that
apply)

32
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1. Courias are not oriented to my
needs'and interest

2. Not enough time
3.''''Too much time required to complete

program

Frequency

27

75

31

27

Percent

a

13.4
37.1

15.3
4. No way to get credit for a degree 11 5.4
5. Strict attendance requirements 17 8.4
6. Information and advice about courses

not available 28 13.9
7. No place'to study or practice 14 6.9
8. No child care, or inadequate child

are 23 11.4
9. Courses I want aren't scheduled

when I can attend 35 17.3-
10. No transportation 15 7.4
11. Too much red tape in getting enrolled 32 15.8
12. Don't want to seem too ambitious 3 1.5

Friends'or family don't like the idea 7 3.5
14. Home responsibilities 63 31.2
15. Job responsibilities 48 23.8
16. Not enough energy and stamina 12 5.9
17: Afraid that I'm too old to begin 32 15.8
18. 'Low grades in the past, probably won't

do well 23 11.4
19. Don't meet requirements to begin

program 10 5.0
20. Coutses I want don't seem to bp

available 20 9.9
21. Tired of going to school, tired of

classrooms 21 10.4
22. Don't enjoy studying 17 8.4
23. Cost (including books, tuition,

transportation and child care) 46 22.8
24. Other (Specify) 5 . 2.5

Again, since respondents could indicate more than one choice

for this question percentages will total greater than 100%. The
4,,

*most frequently indicated barrier by respondents was "not enough

time," (chosen by 75 or 37.1% orlb.he interviewees) The second

most frequently marked barrier was "home responsibilities"

33
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(selected by 63 or 31.2% of the sample), and closely followed by

"job,responsibilities" (marked by 48 or 23.8% of the iespondemts).

The fourth barrier occurring most was "cost," (chosen by 46 or

22.8% of the interviewees. Other barriers frequently marked were

"courses I wand aren't scheduled when I can attend," (35 or 17.3%

of the sample); "too much red tape in getting enrolled," and

"afraid that I'm too old to begin," (with each one chosen 32 times

or by 15.8% of those interviewed); and "too much time required to

complete program," (selected by 31 respondents or 15.3% of the

sample). "Other barriers included such reasons as: old and sick;

facilities;-Pialth4 and not particularly interested were specified

by 5 or 2.5% of the sample.

17. In your opinion, are the
colleges and universities in
Alabama doing a good job?
(CIRCLE ONLY ONE)

Frequency Percent

1. Yes 165 81.7
2. No 15 7.4

3. Don't know 22 10.9
Cs.

The majority of those surveyed in the sample (81.7% or 165

respondents) said they felt the colleges and universities in

Alabama were doing a good job. Only 15 or 7.4% of the sample

responded negatively to this question while 22 or 10.9% of those

surveyed said they didn't know.
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'-Demograeic Data
0

Questions 18 through 27 of the survey pertained to personal
. I

characteristics of the individual respondent. Most of those

surveyed cooperated by an 'rering all questions. 'An individual who

gave "no answer" to a specific question is indicated by frequency

and percent of the sample when applicable.

The demographic data for the survey were as follows \4

18. _What is your sex?

1. Male
2. Female

Frequency Percent

82 40.6
120 59.4

The majo4ty of respondents for the study were female (120

or 59.4%). Males interviewed totaled 82 representing 40.6%

the sample.

of

19. How old were you on your last
birthday?

Frequency Percent

1. 18-20 18 8.9
2. 21-25 45 22.3
3. 26-30 26 12.9
4. 31-35 21
5. 36-40 13
6. 41-45 19 9 4
7. 46-50 23

(
124.4

8. 51-55 13 6.4

35
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Frequency Percent
9. 56-60

8 4.010. 61-65
5 2.511. 66-70
6 3.012. 71-75
1 .513. 76 or older
4 2.0

The largest number of respondents of an age group was in the

21-25 year olds (45) representing 22.3% of the sample. The

second largest group was the 26-3.0 year olds which had a total of

26 respondents representing 12.9% of those interviewed. Twenty-

three interviewees (11-.4% of the sample) were betw .46-50; 21

(10.4%) were in the'31-35 age group; and 19 (9.4%) were in the

41-45 age group. In this study 89 or 44.1% of those interviewed

r-fell within the combined age groups of 18-30 years old.

20. What is your marital status?
Are you

I Frequency Percent
1. Single ,(never married)

48 23.8°2. Married
126 62.43. Widowed
15 7.44. Separated
5 2.5t 5. Divorced
7 3.5No answer
1 .5

Most respondents or 126 (62.4%) were married. Forty-eight
\

interviewees'(23.8% of the sample) indicated they were single,

having never been married. Of the total, group 75 (37.2%) fell

within the unmarried category.
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21. Approximately what was the total
or combined income last year
(before taxes) of yourself and
all other members of your family
who live with you?

31

Frequency Percent

1. Less than $1,500 11 5.4
2. 1,500-4,499 30 14.9
3. 4,500-7,499 38 18.8
4. 7,500-10,499 20 9.9
5. 10,500-13,499 30 14.9
6. 13,500-16,499 21 10.4
7. 16,500-19,499 11 5.4
8. 19,500-22,499 8 4.0
9. More than 22,500 22 10.9

No answer .\11
k

5.4
-

The largest group of respondents (38 representing 18.8% of

the sample) said they had household incomes of between $4,500-

7,499 last year. Two categories, $1,500-4,499 and $10,500-13,499,

each had 30 respondents representing 14.9% respectively of the

,sample. Twenty-two interviewees (100%) indicated household

incomes last year of over $22,500. In combined categories, 79

respondents (39.1% of the sample) had household incomes of under

$7,500. Eleven interviewees (5.4°/9) did not respond to this

question. W.

22. Would you describe your ethnic
background or race as:
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Frequendy

32

Percent

1. .White American, Caucasian 173 85.6
2. Black American, Negro - 26 12.9
3., Native Americari, American Indian 2 1.0
4. Spanish Surnamed American, Chicano,

Puerto Rican 0 .0

5. Oriental American 0 .0

6. Other (Specify) I.E.M.ian 1 .5

The majority of respondents, ere White American, Caucasian
k

(173) composing 86.1% of the sample. Combined,non-white categories

accounted ,for 13.9% of those interviewed, totaling 47 in number.

23. What is your highest level of
education?

Frequency Percent

1. 0-8 years 10 5,0
2. 9-12 years 35 17.3
3. High school graduate or G:E.D. 38 . 18.8
4. Vocational, technical, or certificate

program (Less than 2 years bend
High school) 7.9

16.8
1.5

7.9'

5. Some college-'work, but no degree 34
6. Two year college degree (AA) 3

7. Bachelor's degree or equivalent 41
8. Master's degree or equivalent 16
9. Professional or terminal dse ee

(Ph.D., M.D.) 9 4.5.

The largest numIer of respondents (41 representing 20.3% of

the sample) to the,survey indicated educational attainment of

"Bachelor's degree or equivalent." Closely following was the

category of "high school graduate or G.E.D." with a frequency of

38 (18.8% of the sample). The next two groups were, those with
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"9-12 years (35 or 17.3%) and "some college work but no degree"

(34 or 16.8%). Sixty-nine (34.2%) of the respondents had a two

year college degree or higher.

24. Your, occupation. Please give a
short description of the kind of
work you usually do. (For

d example: housewife, stock clerk,
electrical engineer). If retired,
please describe your work at the
time of your retirement.

Occupations were classified into eight groups and, within

each group, into six levels. Groups 1,4ere'as follows:

100 - S vice
200-- usiness contact
300 - Organization
400 - Technology
500 - Outdoor
600 - Science
700 - General cultural
800 - Arts and entertainm

7
Within each group the following six levels could occur:

10 - Top pro ional and anagerial
20 - Mid-level professional and managerial
30 - Semi-professional and small business
40 - Skilled
50 - Sem killed
60 - Unskil d

A

33

For example, 660 would mean Science--Unskilled. In addition, three

miscellaneous categories were established: Housewife (900),

Student (920), and Unemployed (990).
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Table Ili, Pages 35 -36, presents ade/ tailed breakdown of

,

occupations of'respondents.

The most frequently occurrtng occupation group was that of
0.

(Housewife" (63 representing 26.2% of those interview d).
,

"Students" accounted for 22 or 10.9% of the sample.
' rganizatton--

\ ,

Skilled" (category 340) was the third largest gkoupwith 18,

r1espondents (8.9% of the S'ample). The ,fourth leargest gropp waq

"General.lpult =Mid-level professional and inanageri,arith 14
'

interviewees 6.9 of thg: total.
/ /

25. , Check the' item which best
describes your einplayment. .

411: 1
r.

-

4

, .

Frequency Percekt
..

1. Full-tin1037.0 hours or more , 4.

per week) t
,

.

_.

95 47.0
2. Part-time '''',-, 4 29 14.4 .

. Unemployed 19 9.4
% . -,,

4. Retired. 4 2.0
5. Other (Specify)
.

.

, 2 .0

...

Not applicable _ - 53 6.2

Most of those interviewed were employed full-time --(;5

representing 47.0% of the sample). Since "hotsewi e " accounted

o for 53 or 26,2% of the group their kesponses wexe ph t applicable"

to this question. Twenty-nine (14.4% of the group responden

were employed part-time.

,4O
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TABLE II

OCCUPATIONS OF SAMPLE BY GROUP AND LEVtIA
ABSOLUTE FREQUENCY ANgt.RELAT1VE PERCENT

Value Label . Cateqory
Absolute
Frequency

Relative
Percent

Service--Mid-level professional
and managerial

Service--Semi-professional and
all business

Sew -- Skilled
ServiceS6Mi-skilled
Service--Unskilled

'4

Business-Aid-level professional
and managerial v

%

.BusinessSemi-professional and
small business

'Organization -- Mid -level profes-
sional and managerial

.

OrganizationSemi-professiorial
and small business

Organization--Skilled
Organization--Semi-skilled
Technology--Mid-level professidnal

and managerial
Technology -- Semi - professional and

small business
Technology -- Skilled

fd

Technology--Semi-skilled
Technology--Unskilled
OutdoorSemi-professional and

smell business \Outdoor7-Skilled
Science--Top professional and

managerial
Science - - Mid -level professional

and manaOtial
Science--Semi-professional and

small business
Science--Skilled
Science-tnskilled

,_--)

General cultural- -Top profes-
sional and-managerial

General cplturalMid-level
professional and,managerial

. A

120

130
140
150
160

220

230

320

330-
340
350

420

430
440
450
460

530
540

610

620

630
640
660

710

20

2

1

6

5

7

1

4

1

. %
- 18

3

4

6

8

4

6

1

1

.

1

1

1

2

5

14

%....

1.0

0,5
r 3.0

2.5
3.5

0.5

2.0

0.5

4.5
8.9
1.5

2.0

3.0
4.0
2.0
3.0

0.5
0.5

0.5

0.5

2.5
0 . 5

,1.0

.

2.5

6.9

l-



Value Label Category
Absolute
Frequency

Relative
Percent

General culturalSemi-
professional and small business ,730 4 2.0

General cultural--Skilled \"?4,0 2 1.0
General cultural--Semi-skilled 7$0 1 0.5
Housewife 900 53 26.2
Student 920 22 10.9
Unemployed 990 4 2.0
No answer

0 0.0

Total 202 100.0

4

42
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26. How many dependents,
youngerdo you have?

17 years or

Frequency Percent

1. none 127 62.9
2. one 32 15.8
3. two 11 15.3
4. three. 11 5.4
5. four 0 .0
6. five or more 0 .0

no answer 3 1.5

27. How many dependents,
older do you have?

18 yiars or

Frequency Percent

1. none 166 82.2
2. one 29 14.4
3. two 3 1.5
4. three 1 .5
5. four 0 .0

Le ---)i. five or more 0 .0
no answer 3 1.5

Most of those interviewed indicated.they did not have any
,q41

depehdents. One hundrrd twenty-seven (62.9% of the sample) said

they had no dependents 17 years or younger; 166 (82.2% of the

sample) indicated they had no dependents 18 years or older.

Seventy-four (36.5%) of the respondents had one or more dependents

17 years or younger while 33 (16.4%) had one or more'dependents 18
.

0

years or older.
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MEDI TU TQ OF KaGNIER EDUC A TION
rictorAncH AND sienvicaD

Attachment A

THE UNIVERS' Y OF ALABAMA
UNIVERSIT , ALADAMA

.10

April 15, 1975

Dear Tuscaloosa County Resident:

00). 0203
uNivEIRDiTY, AL AO AMA D0400

12001 040.7770

The Institute of Higher Education Research and Services at The
University of Alabama is presently conducting.a random purvey of the
educational needs of Tuscaloosa area residents. The attached questionnaire
pr6vides yA with an opportunity to give your opinions and express your
desires with regard to educational opportunities and programs.

Within the next few days you wiLl receivA a telephone call from a
interviewer for the Institute. Our interviewer will go over the attached
questionnaire with .you in order that the responses you have made can be
noted.

,

It is not necessary for you to return the attached survey, but please
look it over and complete it when you have time. Our interviewer will
record your responses when we telephone and will talk with anyone who
-answers the phone over the age of eighteen.

Your participation in this survey is greatly, appreciated.

Thank you.
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Attachment B

Number

FOr Data 1230'0111y

Questionnaire # (1-5)
Sample # (6-10)
Code # (11-15)

Interviewer 's# (16-20)

THE UNIVERSITY OF ALABAMA
INSTITUTE OF HIGHER EDUCATION RESEARCH AND SERVICES

COMMUNITY SURVEY (RANDOM SAMPLE)
TUSCALOOSA COUNTY

r/?

INSTRUCTIONS

Each of the questions that you will be asked will have several answers
to choose from, Please note some questions will ask that you choose only one
answer; others will ask that you choose one or more answers. Please circle
your response in the answer column beside the number you think describes you
or your opinions.

Although most of the questions have all the possible answers listed, some
of the questions will re.uire you to write a short statement. Each of these

4
questions will have a s--"cence which will explain how to complete it.
Disregard numberssin:parenthesis.

1. Are you presently enrolled in a degree or certificate
program?

Yes No
1 2 (21)

If yes, O. Not applicable
1. A part-time student 1. part-time

(22)
2. A full-time student 2.- full-time,

2. Are you presently enrolled in any other learning experience? Yes No
1. Yes (Specify) 1 2 (23)
2. No

3. INSTRUCTIONS: Listed below is a wide variety of subjects and skills which
people might wish to study or learn. If you had your choice, and didn't have
to worry about cost or other responsibilities, what area or areas of study
would interest you enough to spend a fair amount of time on? (Circle all
that apply)

1
1. Agriculture
2. Architecture
3. Basic education (such as reading, basic math, writing)
4. BiOlogicdi sciences (such as biology, botany)
5. Business' skills (such as typing, accounting, bookkeeping)
6. Child development (such as parenthood, child care)
7. Citizenship, slmericanization

45

Yes' No

1 . 2 (24)
1 2- (25)
1 2 %).6)

1 2 (27)
1 2 (28)
1 2 , (29)
1 2 (30)



Yea No

8. Commercial. art (such as design, fashion) 1 2 (31)
9. Community problems and organizations 1 2 (32)

10. Computer science (such as data processing, programming) 1 2 (33)
11. Consumer education (such as buying, credit) 1 2 (34)
12. Cosmetology (such as beauticians) 1 2 (35)
13. Crafts (Such as weaving, pottery, woodworking)Need 1 2 (36)
14. Creative writing 1 2 (37)
15. Education, teacher training 1 ... 2 (38)
16. Engineering 1 2 (39)
17. English, language training 1 2 (40)
18.' Environmental studies, (such as ecology, conservation) 1 2 (41)
19. Fine and Visual arts (such as,,,art, photbgraphy,

filmmaking) 1 2 (42)
20. Flight training 1 2 (43)
21. Gardening, flower arranging 1 2 (44)
22. Great books 1 2 (45)
23. Home repairs 1 2 (46)
24. Humanities (such as literature, philosophy, art

music appreciation) a 1 2 (47)
25. Industrial trades (such as welding, carpentry,

electronics) 1' 2 (48)
26. Investment (such as money, finance) 1 2 (49)
27. Journalism 1 1 2 (50)
28. Languages (such as French, German, Chinese) 1 2 (51)
29. Law 1 2 (52)
30. Management skills (such as business administration,

hotel management) 1 2 (53)
31. Medical technology (such as X-ray technician, dental

assistant) 1 2 (54)
32a. Medicine, Dentistry 1 2 (55)
32b. Nursing r (56)
33. Occult sciences (such as astrology, tarot) 1 2 (57)
34. Performing arts (such as dance, music, drama) 1 2 (58)
35. Personal psychology (such as encounter groups,

psychology of everyday life) 1 2 (59)
36. Physical fitness and self-defense (such as exercises,

karate) 1 2 (60)
37. Public affairs (such as current events, world problems) 1 2 -(61)
38. Public speaking 1 2 (62)
39. Religioup studies (such as Bible, yoga, meditation) 1 2 ( 3)
40. Safety (such as first-aid, water safety) 1 2 (60
41. Salesmanship 1 2 465)
42. Sewing, cooking 1 2 (66)
43.

. Social sciences (such as ethnic studies, economics,
government) 1 2 (67)

44. Sports and games (such as golf, bridge, swimming,
boating) 1 2 4 (68)

45. Technical skills (such as auto mechanics, TV repair,
drafting) 2 (69)

46. Travel, living in a foreign country 1 2 (70)
47., Other (specify) 1 2 (71)

2
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4. If you were t6 continue your education , what courses or area of study would
you be interested in pursuing? (Please list your choices in order of preferences.)

1. First Choice (72-73),

(74-75)

(76-77)

(80-1)

2. Second Choice

3. Third Choice

Please answer the next 11 questions (5-15) by thinking about your first choice (Card #2
in the previous question.

0
1-20 IDS)

Yes No:, ,

5. Did you choose any of the above courses or
areas of stud/for the following reasons? (Circle all that apply)
1. For personal interest or enjoyment 1 2 (21)
2. To gain a skill or profession 1 2 (22)
3. To earn a degree or certificate 1 2 (23)
4. To help others 1

1

2 (24)
5. To increase your earning power ,

6. To change careers
7. To help to get a new job

1

1 252(2i
8. To get away from routine living 1 2 (28)
9. To meet new people 1 2 (29)

6. Would you like to(get credit toward a degree or some
other certificate for learning this area? (CIRCLE
ONLY ONE)
1. No degree or certificate 1

2. Certificate of satisfactory completion 2

3. Credit toward a high school diploma 3

4. Credit toward skill certificate or license 4 00)
5. Credit toward a two-year college degree (AA) 5

6. Credit toward a four-year college deg (BA) 6

7. Credit toward an advanced degree (MA, PhD) 7

8. Other, (Specify) 8

7. There
toll:wing
your
1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

11.

are many way for people to take a course of study.
types of instruction would best suit you in learning

major' interest. (CIRCLE ONLY ONE)
Lectures or classes

Short-term conferences, institutes or workshops
Individual lessons from a private teacher
Travel-study program
On-the-job training, internship
Correspondence course
TV or video cassettes
Radio, records; or audio cassettes
Work on a group action project
Study on your own, no formal instruction
Other, (Specify)

Which one of the
the area of

1

2

3

4
(31-32)

5

6

7

8

9

10

11

410
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8. There are many places people can go to study or learn.
Which one of the following places would you prefer?
(CIRCLE ONLY ONE)
1. Public high school, day or evening 1

2. Public two-year college 2

3. Technical institute, private vocational, trade
or business college

3

A

4. Four-year college or university 4
5. Graduate or professional school 5

6. Business or industrial site (on-the-job training) 6
(33-34)

7. Employer (In-service training) 7

8. Religious institution or group 8

9. Community or social organization (such as Y.M.C.A.) 9

10. Correspondence school, individual instructor or
home 10

11. Government agency (federal, state, or local) 11

12. Library or other cultural institution (such as a
museum) 12

13. Fine or performing arts or crafts studio 13

14. Recreational or sports group 14

9. Which of the following reasons best explain your
preference? (CIRCLE ONLY ONE)
1. Convenient 1pcation 1

2. Available facilities
3. Familarity of the location

2

3
(35)

4. Other (Specify) 4

10. In

want
ONLY
1.

2.

3.

4.

5.

order to learn this area, how often would you
to attend classes or training sessions (CIRCLE
ONE)

More than twice a week
About once or twice a week 2
About once a month 3

Not at all 4
Other, (Specify) 5

(36)

11. How many hours a week, on the average, do you think
you would be willing to spend in classes and studying
in order to learn this area? (CIRCLE ONLY ONE)
1. Less than 3 hours 1

loas
2. 3-10 hours 2

3. 11-20 hours 3
4. 21 -30 hours 4
5. More than 30 hours 5

12. When would be the most convenient time for you to
attend classes? (CIRCLE ONLY ONE)
1.

2.

3.

4.

5.

6.

7.

44511.

Mornings 1

Noon hour 2
Afternoons 3
Evenings 4
Weekends 5
Anytime 6
No time is convenient 7
Other, (Specify) 8

00

(7)

(38)



13. How long would you want to continue your study
.

(CIRCLE ONLY ONE) .

1. Less than one week 1
2. Between one week and one month 2

3. One month to six months 3
--4. Six months to one year -,

4
5. One to two years 77 5
6. More than Wii, years 6
7. Continuously 7
8. Other, (Specify) 8

14. Which of the following types of individuals would
you prefer to direct any learning activities in which
you may participate. (CIRCLE ONLY ONE)
1. It doesn't make any difference '1

2. Experienced individual in your area of
interest regardless of educational degree 2

3. Individuals holding at least a bachelor's degree 3
4. Individuals holding at least a master's degree 4

(---* Individuals with professional or terminal degree 5

15. If there were a charge for this course or activity, how
- much would_you be willing to pay? (CIRCLE ONLY ONE)

1. Nothing'
2. Less than $10
3. Between $11-25
4. $26-50
5. $51-100
6. $101-200
7. More than $200 7

1

2

3

4

5

16. The following is a list of thius thStkeep people
from continuing their education. In your opinion,
which of these apply to you? (CiTcle all that apply)
1. Courses are not oriented to my needs ana interest
2. Not enough time
3. Too much time required to complete program
4. No way to get credit for a degree
5. Strict attendance requirements
6. Information and advice about courses are not .

available
7. No place to study or practice
8. No child care, or inadequate child care
9. Courses I want aren't scheduled when I can attend'

10. No transportation
11. Too much red tape in getting enrolled
12. Don't want to seem to ambitious
13. Friends or family don't like the idea
14. Home responsibilities
15. Job responsibilities
16. Not enough energy and stamina
17. Afraid that I'm too old to begin
18.' Low grades in the past, probably wouldn't do well
19. Don't meet requirements to begin program.
20. Courses I want don't seem to be available
21. Tired of going to school, tired of classrooms
22. Don't enjoy studying
23. Cost (including books, tuition, transportation

and child care)
24. Other (Specify)

49

(39)

(40)

(41)

Yes No

1 2 (42)

1 2 (43)

1 2 (44)

1 2 (45)

1 2 (46)_

1

,

2 (47)
1 2 (48)

.1 2 (49)
1 2 (50)
1 2 (51)
1 2 (52)
1 2 (53)
1 2 '.54)

1 2 (55)
1 2 (56)
1 2 (57)
1 2 (58)
1 2 (59)
1 2 (60)
1 2 (61)
1 2 1 (62)
1 2 (63)

1 2 _

1 2

(80-2)



17. In your opinion, are the colleges and universities
in Alabama doing a good job? (CIRCLE ONLY ONE)
1. Yes 1
2. No 2
3. Don't Know 3

18. What is your sex
1. Male 1

2. Female 2

19. How old were you on your last birthday?
1. 18-20 1
2. 21-25 2
3. 26-30 3
4. 31-35 4
5. 36-40 5
6. 41-45 6
7. 46-50 7

8. 51-55 8
9. 56-60 9

10. 61-65 10
11. 66-70 11
12. 71-75 12
13. 76 or older 13

20. What is your marital status? Are you
1., Single (Never married) 1
2. Married

crx7'3. Widowed
2

3
4. Separated 4
5. Divorced 5

21. Approximately what was the total or combined
.income last year before taxea)of yourself
and all other members of your family who live
with you?
1. Less than $1,500
2. 1,500-4,499 0 2
1/. 4,500-7,499 3
4\ 7,500-10,499 4
5. '10,500-13,499 5
6. 13,500-16,499 6
7. 16,500-19,499 7
8. 19,500-22,499 8
9. More than $22,500, 9

22. Would you describe your ethnic background or race
as:

1. White American, Caucasian 1

2. Black American, Negro 2

3. Naive American, American Indian 3
4. Spanish Surnamed American, Chicano, Puerto Rican 4
5. Oriental American 5

6. Other, (Specify) 6

50
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(22)

(23-24)

(25)
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23. What is your highest level of education?
1. 0-8 years
2. 9-12 years
3. High School graduate or G.E.D.
4. Vocational, technical, or certificate program

1

2

3

(Less than 2 years beyond high school) 4
5. Some college work, but no degree 5
6. Two year college degree (AA) 6
7. Bachelor's degree or equivalent 7
8. Master's degree or equivalent 8
9. Professional or terminal degree (Ph.D., M.D.) 9

24. Your occup4tion. Please give a lhort description
of the kind of work you usually 'No. (For example:
housewife, stock clerk, electrical engineer). If
retired, please describe your work at the time of
your retirement.

(29-31)

If occupation above is "housewife," go to Number 26

25. Check the item which best describes your employment
O. Not applicable 0
1. Full-time (37.0 hours or more per week) 1 (32)
2. Part-time 2
3. Unemployed 3
4. Retired 4
5. Other, (specify) 5

26. How many dependents, 17 years or younger do you have?
1. none 1

2. one 2
3. two 3
4. three 4 (33)

/5. four 5
f6. five or more 6

27. How many dependents, 18 years or older_ do you have
1. none 1
2. one 2
3. two 3

4. three 4
5. four 5 (34)
6. five or more 6

THANK YOU FOR YOUR COOPERATION

(80-3)

1
,

51.
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Attachment C

ABSTRACT
A STUDY OF THE POST-SECONDARY EDUCATIONAL NEEDS

OF ADULTS IN THE GREATER TUSCALOOSA (ALABAMA) AREA

Thomas G. Owings & Thomas J. Diener
Institute of Higher Education Research and Services

e University of Alabama -

The purpose of this survey was to determine educational
interests and opinions of adults (over eighteen'years old) in the
Greater Tuscaloosa area by use of a 27-item questionnaire.
Commissioned by Dr. David Mathews, President of The University of
Alabama, and implemented under the supervision of the Untw&ns-ity-
Cpmmittee on Adult and Part-Time Students, the survey was Conducted
by The Institute of Higher Education Research and Services.
Begun in October, 1974 with the final results compiled in July,
19754 the randoth sample survey of Tuscaloosa County resulted in a
total of 202 respondents completing questionnaires.

Theqtudy revealed that all respondeRts indicated an interest
in studying or learning one or more subjets or areas of study.
Business skills was the most frequently indicated area of interest,
followed by crafts, gardening and flower arranging, physical
fitness and self-defense, and sports and games. Most of those
interviewed selected these areas because of personal interest or
enjoyment and were not necessarily interested in earning credit
toward a degree or certificate. Most indicated they preferred
'study at a four-year college or university; preferred to lea n in
a classroom and/or lecture setting; and would like to atten
classes about once or twice a week either in the morning or
evening, and would be willing to spend between three to ten hours
per week in class and studying. The majority of those surveyed
said they preferred an experienced individual who was knowledgeable
in their area of interest regardless of degree to conduct their
training. Also they would be willing to invest more than $200 z7
in learning the area. The most common barriers to continuing
their education now were: not enough time; home responsibilities;
job tesponsibilitiep; cost; scheduling of classes; and enrollment
red tape. Over eighty percent of those interviewed said they felt
the colleges and universities in Alabama were doing a good job.

Data obtained from the study will provide valuable informgtion
concerning the needs and interests of adults and assist the
educational planner in interpreting implications for academic and
administrative policy.
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